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70 PERCENT OF AMERICANS RARELY DISCUSS THE ENVIRONMENTAL
IMPACT OF THEIR FOOD, ACCORDING TO NEW RESEARCH FROM YALE AND
EARTH DAY NETWORK

50th Anniversary of Earth Day to Highlight Solutions: Fighting Climate Change with Diet Change

WASHINGTON, DC — American consumers are hungry for more climate-friendly plant-based
diets, but they need more information, according to results from a national survey released today
by Earth Day Network (EDN) and the Yale Program on Climate Change Communication
(YPCCC).

The report, titled “Climate Change and the American Diet,” found that half (51%) of Americans
surveyed said that they would eat more plant-based foods if they had more information about the
environmental impacts of their food choices. However, 70% rarely or never talk about this issue
with friends or family. Nearly two-thirds of the Americans surveyed report having never been
asked to eat more plant-based foods, and more than half rarely or never hear about the topic in
the media.

However, the report found that more than half of Americans are willing to eat more vegetables
and plant-based alternatives and/or less red meat. Additionally, consumers are already changing
their diets and purchasing habits in favor of plant-based foods.

Although four percent of Americans self-identify as vegan or vegetarian, 20% choose plant-
based dairy alternatives about two to five times a week or more often. Roughly the same
percentage choose not to buy products from food companies that are not taking steps to reduce
their environmental impact.

“Many American consumers are interested in eating a more healthy and climate-friendly diet,”
said Anthony Leiserowitz of Yale University. “However, many simply don’t know yet which
products are better or worse — a huge communication opportunity for food producers,
distributors and sellers.”



Most Americans are willing to eat more plant-based foods, more plant-based meat alternatives,
and/or less red meat

— More than nine in ten Americans are willing to eat more fruit and vegetables —

m Very willing = Somewhat willing

Eat more fruit and vegetables

Eat more plant-based meat alternatives (products made
with vegetables such as soy, potatoes, peas, etc.)

Eatless red meat (beef, lamb, pork)

Use dairy alternatives (soy milk, almond milk, etc.)
instead of dairy-based milk or cream

Eat less dairy (milk, cheese)

Eat meat that is grown from cell cultures in a laboratory
rather than taken from animals

How willing or unwilling would you be to do the following? 0% 50% 100%
December 2019. Base: 1,043 U.S. adults.

Respondents (n = 48) who said they “never or almost never” eat red meat
products (beef, lamb, and pork) did not receive the question about eating
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using/eating less dairy. EARTH DAY NETWORK

Additional Barriers to Climate-Healthy Diets: Cost, Taste and Accessibility

Americans identified other barriers to eating more plant-based foods, including perceived cost,
taste and accessibility. About half (49%) of Americans think a meal with a plant-based main
course is more expensive than a meal with a meat-based main course.

The research, a nationally representative survey of 1,043 American adults, also showed that
Americans would eat more plant-based foods if they cost less than meat options (63%) and if
they tasted better (67%). Barriers of cost and access, including distance from grocery stores and
access to fresh produce, impact lower-income households in particular.



Americans face several barriers to purchasing or eating plant-based foods

— Nearly two-thirds say nobody has ever asked them to eat more plant-based foods —
m Strongly agree m Somewhat agree

Nobody has ever asked me to eat more plant-based foods

It costs too much to buy plant-based foods

| don’t know what plant-based foods to buy

| don’t know how to cook with plant-based foods

It's too much of an effort to buy plant-based foods

It has never occurred to me to eat more plant-based foods

| don't like the taste of plant-based foods

There are traditions or celebrations in my culture/heritage in which
eating meat (beef, chicken, fish, etc.) plays an important role

| don’t think it's important to eat plant-based foods
| don’t have enough time to cook with plant-based foods
| don’t have a grocery store/market close to where | live

| don’t have access to fresh produce (fruit, vegetables)

0% 50% 100%

How strongly do you agree or disagree with each of the following statements regarding
purchasing or eating plant-based foods (fruit, vegetables, meat/dairy alternatives)?
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pork, poultry, and fish/seafood did not receive these questions. ARTH DAY NETWORK

“This data is a wake-up call for the climate movement,” said Jillian Semaan, Food and
Environment Director, Earth Day Network. “Animal agriculture is one of the major drivers of
our climate crisis, we need to provide people with the relevant information that connects food
choices, animal agriculture and climate change.’

These and other findings come from a nationally representative survey conducted by the Yale
Program on Climate Change Communication and Earth Day Network. The survey of 1,043

American adults (18+), was conducted in December 2019 on the Ipsos KnowledgePanel. The
research was funded by Earth Day Network as part of its Foodprints for the Future campaign.

In addition to Dr. Anthony Leiserowitz, principal investigators included Drs. Seth Rosenthal
(‘vale) and Matthew Ballew (Yale), and Jillian Semaan (Earth Day Network).

For questions about the survey, please contact:
Anthony Leiserowitz | 203-432-4865 | anthony.leiserowitz@yale.edu
Jillian Semaan | 202-518-0044 | semaan@earthday.org
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